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‘ 1. PUBLIC RELATIONS THEORY (

!
H
_—
I

The student will:

- 2 Define. Public, Relations

L L bbb iy, Taentify tae history and evoiution o pubiic relatior

iernays Grumg etc. C. Describe the social theories of PR theonsts Lee, I
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i. Describe the value of strategic commumcatlon plannmg
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L. Discuss the role of repetition in message sending
persuasion. m. Identify the distinctions between information and '
‘ 2. PUBLIC RELATIONS PRACTICE
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tion systems and the role of pubhc relations specialists b. Explain corporate communic:
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