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A. Division: Education Effective Date: May, 2008
B. Department/ Commerce & Business Admin. Revision New Course
Program Area: Marketing Management
If Revision, Section(s) D,N,P,Q
Revised:
Date of Previous Revision: September 2004
Date of Current Revision: November 2007
C: D: E:
MARK 4440 Marketing Strategy 3
Subject & Course No. Descriptive Title Semester Credits
F: Calendar Description:
This course is an advanced study of the marketing function. Using analytical techniques, emphasis is
placed on analysis and solution of business problems. Special attention is given to planning and
positioning strategies.
G:  Allocation of Contact Hours to Type of Instruction | H:  Course Prerequisites:

/ Learning Settings

Primary Met

English UT course)

MARK 1120 and (BUSN 1330 or FINC 1231)
and CISY 1110 and (CMNS 1115 or any

l: Course Corequisites:

Nil

MARK 4483

J: Course for which this Course is a Prerequisite
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M:  Course Objectives / Learning Outcomes

Date of current revision: November 2007
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