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Calendar Description:
This course examines the concept of database marketing, its evolution and use.
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M:  Course Objectives / Learning Outcomes

At the end of the course, the successful student should be able to:
1. explain database marketing concepts and applications, as well as stategy and planning;
2. explain how to build database ma
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Q:  Means of Assessment

Case presentations 20%
Assignments (2 - 4) 40%
Midterm examination 20%
Final examination 20%
100%

STUDENTS MUST COMPLETE ALL COMPONENTS OF THE COURSE TO OBTAIN CREDIT
FOR THE COURSE.

R:  Prior Learning Assessment and Recognition: specify whether course is open for PLAR

No
Course Designer(s): Gerard Edwards, Gail Tibbo Education Council / Curriculum Committee Representative
Dean / Director: Rosilyn G. Coulson Registrar: Trish Angus
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