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M: Course Objectives / Learning Outcomes  

The student will be able to: 
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Q: Means of Assessment 

 
Major Term Project    20% 
Cases (2 to be handed in)   20% 
Class Participation   10% 
Article Presentation   10% 
Midterm Examination   20% 
Final Examination    20%
Total     100% 
 
 
 
 
 

R: Prior Learning Assessment and Recognition: specify whether course is open for PLAR 
 
 
No. 
 
 
 

 
 
 

  

Course Designer(s):  Joe Ilsever  


	Instruction
	Lectures and Seminars
	15 Weeks X 4 Hours per Week = 60 Hours

